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noe om at produktet er etisk.
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Going to the supermarked today has started to terrify me evermore each day. In my home we
have caught on the hype of environment and ethical living. Buying lots of books and looking at
podcasts about the subiect. We have also been subscribers of the maaazine NEW
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CONSUMER during the last years. All this has made one aware of problems with airmiles,
fairtrade, farmers in Kenya growing beans, plastic packed bananas from South-Africa, local
tomatos etc. We are all confused totally! The problem comes up every day and we have great
problems with guidance. This is a challenge for design both in terms of services and
information. We have discussed how the supermarkets and producers can build confidence by
providing information that we can all simply understand. This is an
information/service/interaction design challenge. Siri Eggesvik in the design group NORSK
FORM wrote a very interesting article about the subject. We need proper discussion about this
in the media and the designers have to take the challenge.
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